


You have to see it, to be it!



Join the Whai Whanau!



PART ONE



The Whai social change agent
Pro Basketball Club.



intentionally Pro Basketball 

into Tauranga 

deliver youth initiatives inspire our 

community

5-year franchise 

license for Whai Women 

Tauihi 

Basketball Aotearoa League 

indefinite license for Whai Men 

NZ NBL 

Rapid League Schick Cup.

the Miller, McDougall

and Rawstorn families, passionate

supporting youth families





Our purpose is 
our community



Te Tiriti o Waitangi



We know our fans



61

local heroes
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youth engagement
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•

•
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our community



•

•

•

•
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great partnerships





lives



to be it

Pahlyss Hokianga's

joining the 
Whai Tauihi team in 2023  

Youth 
Player of the Year

selected for the Tall Ferns



Growth Basketball

45%

1 in 8

1 in 2

#1

100+

220%Increase in 
10 Years

NZer’s play 
Basketball

NZer’s watch 
Basketball

Recreational 
Activity

Kiwi kids on
U.S scholarships

Increase in Kiwi 
Hoops participation

Increasing strength of diversity



Tauihi
soaring

409,000+
509,000+

Unique viewers tuning in for 
Tauihi matches during 2023

Video views on the Tauihi 
Basketball social media videos

$500k5

1 in 2

#2

9,900

The league is 2 years old (est. 2022)



A record-breaking 2023

2.1 Million+
4.6 Million+

Unique viewers tuning in for 
NZNBL matches during 2023

Video views on the NZNBL 
Social media videos

142k+ 35%In attendance at 
NZNBL games

Increase in 
Followers

13.8 Million
7.76 Million

The league is 42 years old (est. 1982)



whanau?
you join 



You have to see it, to be it!
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